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com! - Das Computer-Magazin

MACup

Magazines covering subjects like internet / internet programming and
telecommunications as well as trade fair magazines are completing the port-
folio of Neue Mediengesellschaft Ulm mbH.

Portfolio

Neue Mediengesellschaft Ulm mbH was founded in 1983 and is part of the
publishing group Ebner Ulm.

Ebner group publishes trade journals and special-interest magazines, runs
various online portals and organizes trade shows and events. With 102
magazines in total, Ebner group reaches a circulation of more than 7.4 million
copies per year.

Neue Mediengesellschaft Ulm mbH publishes some of the leading special-
and general-interest magazines with connected online portals, like i.e.

A high-circulation magazine for technically-
advanced computer-users

The leading trade journal for professional and
dedicated Apple-users

com! Das Computer-Magazin



Factsheet

Factsheet
Highly qualified newsletter subscribers:

In total we have more than 70,000 qualified addresses available. 22,000
addresses can be used for stand-alone mailings.

User Structure:

� 89% are male

� 73% are experienced users, computer and IT professionals, experts and
professional trendsetters

� 68% are responsible for corporate IT and are also involved in purchasing
decisions

� 89% are online shoppers

� 67% set a high value on technical devices being state of the art and are
interested in innovations and technical details

� 54% have already build up a home network and have various PCs linked
with each other

Figures:

� Page Impressions: 900,000

� Visits: 240,000

com-magazin.de is the website of com! Das Computer-Magazin, one of
the top-selling computer magazines in Germany and Europe.

Highly qualified target group: Professional and ambitious computer users
as well as IT-professionals who are also corporate decision makers / persons
responsible for corporate IT / advanced users / innovative trendsetters and
enthusiasts of a digital lifestyle.

USPs:

� Outstanding acceptance within the target group

� Users of com-magazin.de are opinion leaders

� Editorial focus on the specific information needs of the users (news,
decision support, test reports, guides, security check, solutions and
applications as well as tailor-made software programmes etc.)

� Editorial newsletters with > 50,000 qualified subscribers

� Mailing list of > 22,000 subscribers for exclusive, stand-alone information

� Excellent opening rates: 40-50% on average

� The only brand with overall growth rates

� With an additional business section on com-magazin.de



Structure of Users

Target-Group of com-magazin.de
User Profile

89 % of the users are men
68 % are also IT decision-makers

8 % of all users are responsible for investments of more than
125,000 Euros and

15 % of more than 50,000 Euros
32 % of the users dispose of 500 Euros + free spending money per month
33 % dispose of a monthly net-income of 3,500 Euros +
73 % of the users are advanced users, computer- and IT-professionals as

well as experts and professional trendsetters
82 % of all com-magazin.de-users are advisers
84 % are using the internet several times a day for both private and

professional reasons

Source: online survey 2010

Product interest

Mobility 72 % of the users own a notebook or are planning
to buy one
74 % are already using a WLAN-access

Home Network 47 % have already installed a network at home
54 % are interested in linking the PC with other devices
like TV or home entertainment devices

Security due to an intensive usage of the internet and critical
online applications, security topics are of high relevance
to the users

Innovations for 77% of the users it is important that their technical
devices are state of the art and
66% are interested in technical details about their
computer

Online-Shopping 89 % are online shoppers;
58 % are planning to buy even more online
37 % shopped online 10 times and more within the past
12 months

Broad Interests Users are also interested in topics like photography,
video/DVD, telecommunications, automobiles and sports.



Rates / Formats

CPM

50 €

50 €

70 €
80 €

70 €
80 €

70 €

85 €

80 €

80 €

on request

on request

on request

Technical Data

40 KB

40 KB

40 KB
40 KB

40 KB
40 KB

on request

40 KB

40 KB

40 KB

on request

on request

on request

Pixels

728 x 90

160 x 600

300 x 250
500 x 250

800 x 100
800 x 250

160 x 600 / 728 x 90

728 x 90 / 160 x 600
plus background

on request

on request

on request

on request

on request

Format

Leaderboard

Skyscraper

MPU / Medium Rectangle
XXL MPU / Medium Rectangle

Billboard
XXL Billboard

Tandem Ad / Hockeystick
(Sky + Leaderboard)

Wallpaper

Flash Layer

Pagepeel

Microsite / Advertorial

Video Ad / Webcast / Podcast

Editorial Special

Minimum booking value: 1,500 Euro



Discounts refer to a period of 12 months

Surcharge for expandable advertising formats
� mouseover expandable 15 €
� pre-expandable 25 €

Technical Data
� Free banner change once a week
� Layer formats need a special exit button
� Sound only by user request and in combination with

on/off button
� All regular data formats
� Frequency capping possible
� Miscellaneous targeting options

Delivery address for advertising material:
doris.hollenbach@com-magazin.de
Phone: +49 89 74117 669

Format Technical
Data

Discounts

Rates / Formats

CPMPixels

Newsletter Advertising

Text Banner

Leaderboard
(Gif-Format)

MPU / Rectangle
(Gif-Format)

MPU in navigation menu
(Gif-Format)

Stand-Alone-Newsletter

Mailing (HTML-Format)

Promotion Ads

Content Box

Max. 300 characters
+ link

728 x 90

300 x 250 /
336 x 280

156 x 60 up to
156 x 220

width: max. 800 pixels

210 x 100

40 KB

40 KB

40 KB

40 KB

up to
500 KB

40 KB

1,500 €
per booking

1,000 €
per booking

1,500 €
per booking

800 €
per booking

0.35 €
per address

10 €

From 10,000 Euros 5%

From 25,000 Euros 10%

From 50,000 Euros 15%

From 75,000 Euros 20%

From 100,000 Euros 25%

Delivery of advertising material 4 days prior to start of the campaign



www.com-magazin.de

Newsletter

Editorial Newsletter

Subjects Security
Tips & Tricks

Frequency weekly on Tuesday
(Security)
and Thursday
(Tips & Tricks)

Circulation about 50,000 subscribers

User Profile 89% male
66.3% 30 to 59 years old
90.5% advanced/professional users
68% IT decision-makers

Product 76.9% computers
Interest 64.0% digital photography

62.1% notebooks/subnotebooks
58.1% peripherals
53.5% DSL
45.1% network components

Special Newsletter

Independent editorial content focussing your environment is sent out
to our entire qualified base of subscribers.



Stand-Alone-Newsletter

Direct Marketing within the target group of IT decision makers
and computer professionals
Cirlcuation: More than 22,000 registered and highly qualified subscribers, who gave a double opt-in to receive third party information.

Get in touch with this highly qualified target group and convince them with your advertising message following your corporate design and layouted
in the look and feel of your company and your brand.

Stand-alone mailings stand out due to their excellent performance.



com! – the ideal platform for cross-media communication

Integrated Communication

Integrated networked campaigns as well as the multi-channel addressing of
target groups assure not only a promotional success, they also offer the
opportunity to directly start interacting with the users of this well-known
German media brand*.

No matter whether it is below- or above-the line advertising, print, online or
offline,we are using all disciplines and media channels to distribute your
message and to position your company.

Tailor-made to the needs of technically advanced users / readers com! Das
Computer-Magazin offers print advertising in the magazine as well as cross-
media advertising options like advertisements/promotions, cooperations,
programmes, teasers, branding or video-ads on CD/DVD or on our website etc.

Please get in touch. We will be pleased to carry out an individual offer for you
adjusted to your specific targets and needs.

Contact:

Doris Hollenbach
Phone: + 49 89 74117 669
e-Mail: doris.hollenbach@com-magazin.deIndividual Solutions

*one of the best-sold computer magazines in Germany

Target
Group Budget

Targets



Contact

Neue Mediengesellschaft Ulm mbH
Bayerstr. 16a � D-80335 München

Phone: +49 89 74117-0 � Fax +49 89 74117-260

Doris Hollenbach

Key Account Manager
Phone: + 49 89 74117 669
Mobile: +49 176 78113332
e-Mail: doris.hollenbach@com-magazin.de




